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Ways in Which Practical Skills Impact and Improve the Hospitality Industry
When an individual develops the practical skills involving speed reading, it can be possible to adequately take different customer orders in the hospitality industry, consequently increasing the efficiency in customer service within places like hotels. Reading skills build up the corresponding communication skills that are acquired in real-life classroom learning and practical conversations with members of society, as discussed by Patiar et al. (2020). Furthermore, practical skills such as building teamwork and being a competent team player, as learned in ordinary social life settings, can impact the hospitality industry through a collective approach to problem-solving and decision making. Yumatov et al. (2017) illustrate that teamwork skills are used in creating innovative groups that equally help in making strategic decisions in marketing hospitality firm’s services.
Speed reading skills can improve the hospitality industry by increasing the pace that is needed to serve customers and when taking instructions. Through the works of Kim & Jeong (2018), it becomes manifest that the intervals at which customers are served in the hospitality organization have the ability to create customer satisfaction. Customer satisfaction on the other hand is essentially important in generating revenue for the hotel. Moreover, real-life team building skills allow the hospitality industry staff to learn the effective methods used in striving for unifying organizational goals and objectives. By using team-building skills, the hotel industry attains the credibility needed to maintain the internal culture of the given firm. It also merits the hospitality firm to create customer management relationships. Furthermore, communication skill such as speech performance as acquired through personal interaction with other cultures enables the hospitality company to improve its marketing strategies. A good speech rests in a confident talk as analyzed by Kim & Jeong (2018). It similarly takes the same practical skills to create brand competitive portfolios that bring growth to firms.
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